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If we’ve learned nothing else from today’s record 
number of foreclosures, increasing student loan and 
credit card debt, and senior citizens failing to meet 
their retirement goals, it’s that many Americans lack 
the fundamental information needed to make good 
fi nancial decisions.  That’s not surprising. Even when 
data shows that fi nancial literacy helps improve high 
school dropout rates, many schools still lack courses 
in personal finance. And adults don’t get a free 
pass, either. Despite the fact that fi nancial literacy 
instruction helps businesses avoid losses attributed to 
fi nancially stressed employees, currently estimated at 
$210 billion annually, most employers have been slow 
to recognize the benefi ts of providing on-site classes.

In an effort to address these shortcomings, Cambridge 
Credit Counseling has partnered with the Society for 
Financial Awareness (SOFA).  The two non-profi ts 
are collaborating to bring meaningful and engaging 
financial literacy workshops to schools, family 
businesses and large organizations, and to offer 
support to those struggling with personal debt issues.

“SOFA’s mission of eliminating fi nancial illiteracy 
through effective education is one we share 

   Cambridge Teams up with SOFA
wholeheartedly,” remarked Christopher Viale, 
Cambridge president and CEO.  “Non-profit 
relationships like the one between SOFA and 
Cambridge are a great way of bringing our valuable 
resources to people struggling to fi nd their way 
fi nancially. We’re really looking forward to working 
with SOFA members.”

SOFA is a non-profi t corporation, comprised of 
Certified Public Accountants, Estate Planning 
Attorneys, Financial Advisors, Insurance 
Professionals, Realtors, Health and Wellness 
Experts, Mortgage Brokers, and other specialized 
business professionals.  SOFA members conduct 

their education programs at no charge, and they 
provide free fi nancial consultations for seminar 
participants.

“Knowing that Cambridge and their great people are 
working to support SOFA’s role in ending fi nancial 
illiteracy is indeed an honor for the SOFA and its 
membership,” said Jim Chilton, CEO and Founder.

To speak to someone about setting up a workshop or 
seminar with a  SOFA member in your area, please 
visit their website, www.SOFAUSA.org.



The Budget of the Future    
The world is changing, and if we don’t keep up with 
it we’re going to fi nd ourselves in fi nancial trouble.  
As consumers, we’re accustomed to buying and 
owning products, but with the advent of technology 
we’re becoming a nation of renters.  More and more 
products are switching to a service-based model 
that allows you access for a monthly fee. Instead of 
owning something, we rent the privilege to access.  
We’ve seen this in other markets, such as leases for 
automobiles, but now this popular pricing model is 
making its way into new industries.  Is this good or 
bad? And how will it impact a nation of individuals 
who are not the best budgeters? We’ll tell you.

One of the new technologies you can rent is a smart 
phone.  Instead of paying a few hundred dollars for 
a handset, you can pay $20 a month to rent one.  
Some software providers have also switched to this 
type of model.  Adobe, the creator of digital media 
solutions and graphic design software, was one of 
the fi rst software providers to enter the world of 
subscription service. They offer a variety of pricing 
packages for students, individuals, and businesses.  
Microsoft will follow suit this fall when they unveil 
their Offi ce subscription service.  You’ll still be able 

to purchase the product for now, but the company is 
pushing many of its customers to the subscription 
model by promising continued access to Word, 
Excel, and others via the cloud.

Is renting more costly? In the case of software rental, 
you may actually come out ahead. For example, 
Adobe has launched a cloud-based subscription 
for its software.  For a monthly fee, anywhere from 
$30 to $50 based on your usage, you can access a 
variety of their products, some of which, on their 
own, could cost you thousands of dollars.  Better 
yet, all the updates for these products are included 
in your subscription.  Microsoft is taking a similar 
approach, encouraging its customers to access 
their popular Offi ce software for a monthly fee. 
The subscription version for consumers, called 
Offi ce 365 Home Premium, will cost $99.99. As a 
value- added service, the Offi ce 365 Home Premium 
license includes 20 gigabytes of storage in the 
SkyDrive online storage service, and 60 minutes 
of Skype IP telephone service per month.

There are some drawbacks to this type of approach.  
As we’ve seen, a rental pricing structure could save 
you a substantial amount of money, but you have 
to do the math.  Let’s look at a common example 
– your cable TV service.  Most of us rent a cable 
box from our provider.  A cable box can cost $15 a 
month, which is not all that unreasonable. You could 
have purchased the box when you contracted for the 
service, but the $400 price tag seemed high at the 
time. If you keep your cable box for 10 years you 
will spend more than $1,800 renting the equipment.  
Sure, you saved $400 when you became a customer, 
but in the long run the cable provider has made a 
signifi cant amount of money from your choice to 
rent vs. own.

Another issue we have to consider is how rental 
payments will affect our budget.  Sure, it may be 
software today, but what about tomorrow?  Will you 
be able to rent iPads or tablets, computers, or Smart 
televisions?  What new services will be offered 
for subscription?  Netfl ix and other online content 
providers are already paving the way for innovative 
services, but at a cost.  It may not sound like a lot, 
$8 here or $15 there, but it builds up.  And if you 
don’t have a budget in place, you can fi nd yourself 
coming up short on your obligations.

Will the marketplace experience a total shift to 
subscription-based pricing?  Only time will tell.  
But, it’s always a safe bet to get your fi nancial 
situation under control through budgeting.  If you 
don’t have a budget, contact one of Cambridge’s 
fi nancial professionals. They’ll be happy to review 
your fi nances with you and design a budget that 
works for you, for free.

The Cambridge Debt Army
We're Waging a War on Debt

Chances are good that you 
know someone who is fighting 
their own personal battle with 
debt, in one way or another.  
We ask that you help us win 
this war by telling your friends, 
family and neighbors about our 
services.  Have them call us at 
(800)-CAMBRIDGE or visit 
us www.cambridge-credit.org/
DebtArmy.


